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M.com. course is divided into four semesters (two semesters in the first year
and two semesters in the second year).

Instructions for examiners and students for the examination of 80 marks:
Question paper will be divided into three sections. Section A (16 marks) will
consist of eight questions having two marks each. Candidates will be required to
attempt all the parts, Answer to any p,xtshould not exceed halfpage. section r
(40 marksjr will consist of eight questions. Candidates will be required to
attempt any five qugstions, each question carrying eight marks. Answer to any

r of ithe lestl0n,t.shguld-not e)teec4 ulre€-pages: sectiom e (?4 mrrre) wi;-
consist of four questions. Candidates will be required to attempt two questions,
each question carrying twelve marks. Answer to any questions should not
exceed six pages.

Instructionsforexaminersand.studentsfortheexaminationof60marks:

Question paper will be divided into three sections.'section A'1r, .u"ks) wiu
consist of six questions having two marks ciach. Candidates will be required to
attempt all fhe parts. Answer to any part shouid not exceed *rir*. section B
(30 marks) wilt consist of eight questions. candidates will be required to

lttemnt 
any five questions, each question carrying six marks. Answer to any of

thequestions should not exceed three pages. section c (1g marks) will consist
of four questions' candidates will be required to attempt two questions, each
question carrying nine marks. Answer to any questions should not exieed six
pages.
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MC lOI ORGANISATIONAL BEHAVIOUR
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External Marks: g0
Internal Marks: 20

Time:3 Hours

Noter Question, paper {ll [ !ivide{,}to tn*.".1gro,r. Sectign,A (16,m,.4y.1r91 witt consist of eiglt questionshaving two_marks each, 
fandiga!,eJlylll be lgquired to attempr ali theap.cts, Answer to any pa-rt should not exceedhalf page. Section B (40 mar!rs),will ipnslst of eight questionl CuriiJftss Ufl te .rq,iiril'[;#ilil;;;

questions, each question'carrying eight rnarks. Answer to any of the quesfio1rsls.tlguld. not exceed forr pages, SectionC (24 marks)'will conslst;of fiiul,questions. Candiaates *itr u" r.qriirO.l -il:;;ffi;";ffi;f,#,?;:ir*il,i
.e4rryingtweIvemar*s.AnswertoanyqpestionsshouIdnotexce"asii.pagL*

llsanlza$gal Behaviou.r: Conceptg'and frsnificance' Human'R.lution, and organizational gettaviour (oB) - l

Flistorical Development:of orgaoizatignal Bihaviour; inoustriir ievorutioq*"i;"iii'" il;;geii;r, The HumanRelations MoVemdnts, Hawthome Studies; NfeanilC;mg Oetinitio;soi.breanizauonal Behaviour; F#l;ffi;;Basic Assumptions; contributing Disciptines. to d-B; e**genc.t ;f:un'foaob, Ad,6|oh;;'to'organizarionatBehaviour;classicalApproach;Neo-classical; tubaern approirr; s_qoptl-iqq 6;j[;;;;l#l ,on..pts of ,

33i.If" 
of Peopte; Natule or orgg,izations; oeterminants'"r.iic.d;n;'r#i;;fffi; Jj'L,f*cance of oB;

Personality:Coricept and.Definiti.9l.of Persgnality;_Major Dete inants,rofipersonality; Bioiogical Contribution;

ii:Y,T Ti?",t":::iL si'5'ler:*,:,::iT*i,Ti,.:1,':$r, g6i+'in4v."1i'u'o'l*r,?ti"*r Behaviour;

;3ffi'fii#"T,"+fl:1;i?ff3:fliYj::l*""*:lt*.:Iln*:"f:t".!t;**i;F;'""'iffi;ffi;lH:;Ii
Effi,:

9j -Perc.pl?? \Ieanjng: definitions and piocess of perception
Factors; Distortion in Perception; Managerial Implicatio;S';i

Learning:- Ihtroduction; Definition; Theories of Learning; classical conditioning Theory; operant or Inbtrirrnent. Conditioning jlheory; Cogritive LJarningTheo.y; So"iuii"iring i'hJo-Oiroa",,rg; Shaping Behaviour; Leaming ,and Organizational Behaviour or,.significa4ce oilearning, - |

Group Dynamios: Introducrion, Meaningt aoro:-1:11:. of Group Dynamics; Group Norms; Group Rorq GroupStatus; Group Size; Group Leadershlp; Cioup.Composition; p**l*i"i*i a:";q";;"ri,ol*rf 
""oesiveness;

Determinants of cohesiveness; conjequencis or crouf Co;;tr;;;;; riiauonship between Group cohesivenessand Pioductivity.

Transactional Analysis: Inhoduction; c^olcept o{ tralsaltignal Analysis(T{); Scope of Transactional Analysis;Analysis of seff-awareness; Analysis of Ego gtates; Anatysis"of Life'posirionr; erlurvr;;i#;r, Analysis of

REFERENCES
Criffin, Ricky W.: Organizational Behaviour, Houghton Mifhn Co., Bosto-n..
Ivancevich, John and Michaei T. Matheson: orgaiizational s.h"ri*il; Managemenr, Business publication Inc.Taxas.
Koontz, Harold,.clril o Donnell, and Hpinz weihrich: E-ssentials of i\lanagement, Tata Mccraw Hill, New Delhi.Llthans, Fred: Organizational Behaviour, McGraw Hill, New york. "G

N:ItJ:,tLthn 
w' and Keith Davis: organizationar b.rraviour,-riuman Behaviour at work, Tata McGraw Hil,

l:bli1l Stephen P.: Organizational Behaviour, prentice Hall, New Deihj.
fr.ngh, 

Hawa: organizational Behaviour, V.K. crobar publicaiions pri"ui, Ltd., New Delhi.steers' Richard M' and J' stewart^Black: organizational sel,*ioui, u"p* i"Iins college publishers, New york.sukla, Madhukar: understanding organizatio-ns: organization Theory on* pru"ti., in India-
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*y:Ilryg Toul:y. B,-p91omic_Reloyms in!{ra.NewDerhi: Deep &Deep pubrications.
AswathaPp4 K, Essentiols of lusineps Erwironme.nl,New Delhi: Himalayapubfirhing Horr". 

-----

cherunilam Francis, Business Environment.New belhii HmJ"v, prillriiig Horr","
Economic Survey: varioub Issues, Gov[ of India, Minisrry ornirance. 

-----'

lytln Pau.L Irrr1gss Environmeit. New Delhi: Tata McGiaw Hilt. ' :

YlrJrlt9,f urj;,fyonont_c Ewironment of Business,irew Derhi: Himaraya pubrishing House.
Joshi, Rosy and Kapoor, Sangam, Business Environmenl.NeutDelhi: Kalyani puUfirf,Eo----'

. saleem saikh, Bzsiress Envir .onme4!.New Delhi: Himalaya prurirr,irg n'.,*". -- ----'

l.nglp?, N.Ka,_Goryrlytent and Business in India.New Iierhi; Vikas Fubrication.
Goya1, A. aud Coyit, M., Business Erwironmenr.NewOefSi:V.f. 
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eJurrrs: r\arure and phases of business cvcre, theories of business

Inflation: Definition. charactericti^o .-,r -..^- , ^ffiffi; 
:c,nruon' 

-ctiaracteristics and types; Inflation in terms of demand-purr and cost-puih fa"tors; Effects of

Peterson' Lewi s' Managerial Economics, prentice Hall of tndia, New Delhi' satvatore, Manageriat E ;;;;;:;;''Ct ;;;;;;;;;_;ilililn r.urning.D iwed i, D.ry lrin a g e r;i .;;;;;;,; j ffi i, i, Jn 
lnB H o u r.i N r* D el h iMehta, p.L tlanagiriat rrionii{ci,"iuir* in*,ilNew Dethi :R' L varshnay, h/anageriat tirrr*i"r,Sultan chand pubi;;ions, 

New DelhiJain and Khanna, Maiage,iii-d'or**rrr. v.K. pubrications, 
New Derhi.
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evrslon; Variance

Marglnal c-osting and Break-evep Analysis: concept, Marginal costins.versus absorption costing, preparation offfiilffi1[TT]r,,:,tilil.anarvsis'a i#;Jdi-ffi#;:i;];, co,po,ii"'i,#."illilp,i"r, 
manageriar

i:iil:illrg;*rffi'A,y,ilXtJ,T lff:,"*[fi.:]:i.":,jladjustment accounting; vuru" 
"r,.in 

anarysis;e:, _.-_ .r^v vrvrw wJttttE..: .:
ntmnnxcns

' Anthony, Robert: Manageyell Accottn-t1,.a-g-, 
]arapore-wal4 Mumbai.

ru:*'diilJ;iF:l?,:fil|l!f,Ur5**li[*. "G,-tiiii';,ounting: rraditions and tnnovatio,s, South _

!f*$:lu:"" 
T' and Eldei t' i;;:r"; i;;;c'mtent Accoantting: A Deciiion Entphasis,.rohn wirey an<r sons rnc.,

Garrison' Ray H' and Eric w. Noreeni l,tanasirynll""our,,nr,Richard D.rrwin, chicago.
5ffi1'".31,I' To 

wt"'v*'* u' n;;':#, uiiii,,"ii);;#;,r, sou*r-weTern coregb. pubrishins

$:,TrI-' 
c'T'" Gary L' sundem' and william o' stratton: Introduction to Management Accounting, prentice Har,

ilffi,.tn*es T'' ceorge Foster and Srikant'lv{.Daliar: cost Accounting: A Managerr, .;;;:
Jawahar Lal: Manaeerial- Accounting: Himalaya publish ing House, Del h i.Lall, B'M' a l.c r#, cost Accountr:ngr piin|,;i1;, and practice, prentice itar, Derhi.

fr$:lS!1,:,Y;;fl1$i"h:;nru*,mi;ry;[##:-Tl'"T.1.'.,o,.,,"g: An rnrroduction to concepts,

my;,": Managemen,.a"."iifii t#;r:#:"fi;,;.ilI,J;*rra, D.c. a,d cupr4 K.c.: S. J. pubrications,
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[,I(' I 06 i\I.,\ItIrti,t.lNG X{ ANA(; Ei\,IIiN.f

lixlerna.l,\{n r.ks: g0
Iniel'lral [Iar.ks: 2(]

Note: Question paper urill bc dividecJ i

'['ilrre:3 
llerur..r

lrr:,s;; il;*T'#,,1:ffi:r:i:I:l;t?,Hffi::"ji:,f,::11.i,1,:..11_1-*jrr,is) rvir consisr ,r,:cighr quesrio,s,,uv,,,6,w'r'arKs.eac,l. uandtdatgs,rYill be rsguii.cd lo anempr at ,i,. 
*.*.,;rij.-'::l' ..1*,sr rrt qighl ,r.r,1Italf page, Section B (40 rnnrkg) .r,1,ilt .on.;rrii:,.irt,", .,,"".,^-": 

^;.._,,., 
. .,,'!r.lo an!.pan rt,ouit n,rt-"r.

::::::, .1f, 
eistrr quesrio,s: Crrn,ri,rni.r,;;ii;jil.Jrluil'ed to attenrpl arrt, five

Itl not e.rceed

itilLT-TJiir::"JHIlim;*l't*'ajxrrli;t[,,:"r1;1t'l;:;lii.,',',"1.,Ji:::i ffi',;il,]i:[LlL r" IiI:trKs, rvlll consist of, four questions. candidarcs r"irr t":r"qrj.i;; ;#'" 
ttol cxceed four pagc.s. section

carrying trvclve ntarks. .Ansi*er io ony quoiion; il;i;'r, exceerr cir ^n.oo 
,pl two qu.rtionr, .i'.h t;;;;;;;xceed six pages.

N'larragir)g rhe,rarkc:tirlg nrix, Marketi,g e'vironmenr..,:
Inforr,lrtion s1'stern ar)d r,al.ketir)g research: impol.ta,cc.

Price ctete.minetion: Frici,g policies iurd strategies.

Pronl of iorr progrArlr nte: advcl'tisine. salcs prornotion.

Distritxrtion logistics ancl supl:l;,
distribrrtiorr,

puhlic rclalit)ns. publicitv ancl l)ersor]al selling.

chain r)lanagenrenr: rr,{arkcting crralrners" Retailine- \\/hglc sclling alrd plrl,.sical
na.'

Socia l, erhical .and Iegal aspects of marketing.

lvtarketirlg arrcl infbrmation cco,onry; Dircct, onlilre, Database, I\4eta ancl Mega j\,{arketing..

IT E IrT] R Ii N (: r,S

ff,';tilrrii,i,' 
Bnrcs J' \ualker' willianr J' stanron and Ajav pantjir: rlrarkerin!: conccprs irnrr cases: j\,c(irar'

I;j,;j;,#,,,r, 
Kevi, r-ane Keilcr, Abraham Kosrrl, .rrcr r\4irrrireshwar Jha; N{arketing lr,lanagelrrerrt; pearson

Lancastcr, ceoffand Lester trrassingham; Essentiars of l\,rarketingl McGraw Hi, InrGo^voni; F'undattlentals of ll{arketin! rrr"i.*""pri,'p."rrrice llorr ^r r,.x:: ,,, ^ 
lgllu,ional Ed. cunditf, still and

Co-voni; F'undanrentals of l\larketirr! fr/;.g;rr;rl;"p"r'krr^errngl 
Mccraw Hill Intcrnario,al Ed. CrrnditI Stio.c.: Ivlarkerinc a;;;i;s; ancr prans-Svlren,rti" v,,r...,r]:::t^'l1ll:-rlndia,*Nerv Derhi. Luck, ff;'j.;,iliI

!^..}{df":: 
straresv ancr prarrs--svffi;;'fi.;i;ll;';1ll$1;::ilr}'#"?"Jil;,:1".,1#:'S,il:rri,:J,:t

illlX;I,,;],1,,,1,?,::1lil?:.1yaer: |{:i,k:,jrr*r \,r,naqernenr; .r 
ara N4ccirarv gi,

l;Xlilili;:J;] ,.lll,:U1,,"r. i, r'i.'i",d'i;;1,:[,;#?,Ti^:iillXii,iria 
,.rr,. (ire,var. Dhru,,anr,,rrichaerI".evy. !\farkcting:'l'ata lvlc(irar.v I-l ill.

lia't*lut,.ltitian; N4arkpri*g N,larr.gcrlre ,t"' T ara l.{r (irarv Ilill.
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Mc- 20I : F'I NA 11*' c:r A L il,I An* A (; ElrIiNT.
: : Total,Marks: 100

External: g0
,ime:.fhrce Hours.. Intcfnal: Z0
lourse0lljcc1ir.c;.'}],,.pu,po,.oftlrjsC0tlrscistoacquairrttltestu<let,',*i,itIrelrroad
ame work ol.financial decision rnaklng i,, tr"ri,ress unit. r.

ffifourse Contents:

min';tiJ"ni;;;;"tent: Scope. Finance. Funocrions and its organizatiou c)bjectives offfiinanciar N4a,agenrent; Tinre vd"e ;aM;;rey. sources oI-,Finance.;i:financial Plan,ins nnd capitarirrii"r, N".dr-;;'i;;,.,ffiI,,,,,ng. stcps i. r-i,ancial
.fliiil1l;jx 

*[' i:, il|]1it: {ryi*;lilr*i;,n*i* i;r,*iu::r,, {{il:*1.;,Capitalization. 'Hreor.ies orrCrapitatiz*,t;r,?t"*;r;,ffi;J- CoJi,"rirrtiur.i";cost of capital: tonr.p, dJ 6;;;;;,.i. cnn,p,rrarion oi:t"o or. various Sources of;,,tr"inance. wei ghted Average cos, ;it;;il. Milil;ftori #cloi,rrIi'In'esttrtent Decisior,., i.oi,."=irr 
=i,r,r'i,rpo.ronI".-rrfirrnir lri' ,,rnir,,, uoas*ri**=_**i*k_

Detennining Cash FIow.s,', ';capit:rr sh'uclu;;:.ar;..;i;;jr;;;;;;;;,".. oprimun,=c,;;;i srrucrure. ,reories _ Ncr' Lrc'ottrc Appr.;11'1. Net opc'ratl;g-i;il; Appr:oacrr. r*,ri,i,lr,,r ancr \,rodigriuri Mirer
i,*ifff:'I,T::fiJeterntirting 

trl. cnpitrt sfi.;;;;,...;,*;, Fina,ciai. opcrarirrs iurcl
.l:,}VtrrkingCapitaI:Conceptancl.Ncctl,,'^Y|,l,.!aniral.Dctcrnrirralr.ttof.\[clrking

'li capital' Estinration 
"ru,li,rfcrnii.i'lar,rrg.nr.nr nf casrr. I,ventorl,and Receivabres.*i' Dividend Policl: Rele'r'ance 

"rni"iJ"ra;;f;i.'i;;;. ffit;len,l poricy" Dererminanrs
!.,'

ir 
'l'Dividcr''4 

1ri'1lt'1: Di'iclcnd tI;;J.{\'dter. Gcr',io,r urd Modigliani a,cl \4iller \4oclel.

&itli - -:..'^vvq sf r4:' i,..
;j.!g;,

ffi{orrse Confents: ;

ffi, r*:r'ffi ;rn:li,,,l"iil;,:, I:t:...::n".l1o r,. and i ts organi zati ou

Suggc.sterl Ilcndin gs:

. ' ltili'!.juit-' ' [:'irranciitl \'litt*tr]crncr]t- \/ikas t'utrlishing i-r()rsc. r..urrrr t:.tiri.n. Ni,ir

filil';tfiri;[$j:'-'P'K',I'inancia|Managcr,enr, rara Mc(irau ]-riu^ r-hircr Eciiiiou

S:fi*t,l;asanr1a. 
Financiar lvfanagernenr. -rara 

lvlc(irarv Iliil. Third Edirion. Ner.v

$;1"r". 
\4., r'inanciar r\,ranagcmcrrr. 'faxn1.rr pubrisrrers. Filth h.crition, Nc*.r.)crhi,

l':T',;rH:fu'tiul \4anagctttenr arrcJ P.licr. I)r'enlice [.tail ot'Irrcli.. Ihir.tt [.ttiri.rr.
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..,trrl Mar.ks: J00

r-inrc: Tlrree Irours 
lixternar: go
Irrtcr.rral: 20cottrsc objccti'c:'.1'hc rrir-iccri'c ol'this corrrsc is to ,)fikc. trrc srucicrits .rcarri atrorrt t.hc

application of statistical toois ancl r.;hn;;r.. ii:r rlecision ,rakrrr,,'"b.
Coursc Contents:

Co*clation ;rnd Ilcgrcssion Ana*r,... 
fl,:rlc I{cgr.essi"r--.1,; .,,, ",r;,,,; ;;r.;:

{ultipie Regrpssiort ai'nil.ti'.:ri;'*il.r- M;.,;r.;;;;;;;iln:"n,: 
and Seasonar 

'ariati.,.
probabiriry, ,non1,^1r,i arr;;i;;;;';;,,r""che.s. r. ir,..r,rirr,r..r:\,c.irrS ,rd r,,.u..,,,..
,$JiHXJllf;Llxlxiiili o1 !ariabre. -i,,,pri,8;;ffiil1J.:t.ii,ff'ii,J:i,"',,,",:l;l,:lj:

, ,:
..4,naly.s i s o l. Variance

,$uggcs tcd It r.t d in gs :
I l{oocJa. It p..'srarisrics

Dc'llri.
(iu;:ta., ,S. p..

I-L-inrKoh Ie r,
I'{ein. I-. \\i..
Neu,Dc.lhi.
I-. a r,rrr-i:rr cc IJ .

Yorl<.
I- evin" Ilir:llar.ij

\4orse: Sratislics {br. IJu.sines.s

I *nci I)a'icl',S Rutri,.,. 'sratistics.--,

I{all of,ilndia.

rtld llctlnont ics. Har.per ( 6i lips- Ncg,
:,

f i:rr \'iarlage*ert. pi-e'tice 
I Iail. Derrri.

{irrt [Jusiness ancl l],cr)ronric's. \,rac:rr,r,rr I,cria

l.;ii:l:.:,,y.,*::*:.r:1lrn .lrancr it,d so*s. Ne*, Derrri 
!

iJ: li :lfi ,l :, j*:r : :: 4-i, 
#r;, i l lo;:J,lll; Hil,:,:, il ; 
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Quantitati'c Appr.ach,o la*ilffir' rr-liTi,I;rXl' il,:;#,::

t
.6

:ia.



MC2{)3 : CO]\{PTJTIIII API'r,r iir'Ioru IN I} TISI]\ESS
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.,., Tirne: -tr'hl-cc 
[:Iou]:s

'I'otal Marks: 100
Theor-!,: 60

Ilractical: 40

(,rrEilrcrl:ss' runcuoRs and I )pcs ot. Opcrating Systcrn.Linclerstanding computer Nehvortitl*p*r.oi co,rriui., x.i*,n.t , Netryork .roptrrogies

;*:.lHl, Lll::::l ollrog r1.r Disfliignor,, nu;;;;;;, N.,*o.* sec*rir',sarabase Manage,,:,1l lt:ii,,, ioj.t;{l^$l :bll,i L]: l; **,* _*
:,

, i'

of Dara Files; Data File Organization.
"Lab: worl<ing rvitlr.sot'hvr; P;;#;litr:g op.,:riiriiv-t"u,, An rntroducrion ro pc_' 'Sottrvarc Packag.s: ['ortj Proccssor -"working *'ittr':i.Ir.'irirr.r. Chccking .spclling and

.::,:

i,,$ranlnrar. I)rirrrinr: a f)ocumenr. Mail \4ergJ: Sr,"a.flii"_, 5611\1;11r. ii,ni:tirg ,uirl.,,.."*l'orkslte.-l- [;ort:triu. r,it i,;,;;;;;;,,..'ir-r",.i,.,g?t.,",*,;;;-;,:i,"iri 1,,"_*,r,r,,.,,,'l]ii.rkinu
*i''attn 

Diflbrcilt \/icr's a,cl l)csigning t'Lesc.triiiu,r ti i,r.'tu*r' xp . [,orking wit' ljilcs ancl
g1;T"t 

a.,.s, w i ntt ou,s [i x p I orer. l,r J_ r x.i." ;; i;;;;;,;;,'i r,.#: ^
,ftr;
ffiggert"d lleatlings:*"#. lntrtlductiorl lcr lxf61111ntion Technolog\,. peilrson Ectucation, Nera.Delhi.,ffi
ffi Norton. Peter. I,t'oduction," c.,rrrrrl,;. i;iffi.cr#u]1,,, Ne* Deriri.
ltffi 3:,::5:Sl'}c11.' f-o*,p\';r i;;,;irks rincl l,rr-.,.'rct. r)c*rsrrr l:d*caricin. \c* r)r,rhi

Course Olrjcctivc:'l'hc clbiec:ti:l.,ct]ycs of rhis coLrrsc inclurcle clcvelopingg arl apprr.ctation ofr$H :X 
:,;.T^:1 j,, :: l-'::9,::''v u t. *', 

"uiiJul ",,,', 
ii:" u, JJl,i;' : il:,i',;XffilJ,l l

f,$ conlnlercial data pr0cessing s),stenr_s.
iL- I'elbrence

Introduction to computcrs: charactcristics. capalriiities. Linritations and Appricarions .r.Cotnputers: 1'1'pes o{'i:onrpute,r, corrf"r., H^il'rrr,.,.'cn,.,i'ur".. Sotiraare: Bil;k I)iagramof com,urer and o'en'ieu .f working; T'1,pes .ri c",oir.i,.r La*guuuc: (.ir',r)cra[i()r.s or.Compurer I anguagcs; rrrcrio,rs.nJ:r:fp., of opcrarinp Svsrr:rn

ii:l,#- Ra.iaranrau. V.. I:u,cta.r.ii*ri.,r:cn,1n1,'"r., n,.r-l.:. ,iril',li';,il;:ilillirlil]. I)clhj'

ffi p,ll:,:.;T,1: No r,speiie,,;; R;;,i;tl. r,,B pubricariorrs. Ncrr Deirri

l';:,,ijl l:iXll:i,lilr.rtttati"n 
Iccrur.rogr:, P,;;;;i;;ftld;i;;;i.;,,,. r,rcrrtjcc,ari

faneribaunr. A. S.. Cornputer Netrvor.ks. Ea-stenr l..conom5, editior,. pill. Nerv llelhi.Sharnra Dhir.ai foundation ot'l.l-. Exceil g"rL..

$lrrel'ent sol-tq.'are andr ltar,
fuuild up tlre experierlce ()f)

:I'cl\'vctl"q systems available in the incl,str'), anlon* the;il;;;;; arlcl

l:::fl:::..1ase i n b,.s i*es.! orsanizati tirr ; ;;;:# t r#ili_; r_

\ r."9
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MC-204: CORITORATF ACCOUNTING

Time: Three I'Iour*q

To{;rl ilIar-ks: 100
External: g0

Internal: 20
objective: I'he bbjective of: the cours_e is to farniliarize students with various , basic

' principles and standard t n r u""o,lriin-g" il lna i u,l conrex t.
,

Qourse Contents :

Il?JdH:;:J:ffi?:ntingr Generallv Accepted Principles orAccounting, Accou.ting as
Financial statemcnts: Balance sheet, Income Statement, cash Flow Staternent (AS-3) and
Amnrgamatron Accountingire."ounting- ru, iri&r*"ir", (AS-r4) and Absorption,Business'Combinations inchiding prrafr"a. method; C"'"r"f iO",ion at Acquisition (includingIntqr compan), l-ransacrions anj t_rr..urir.j';fiffi;#'iiln",.l, rrrrii.,i,,.,.lf 

,no..ign

f;tt*", Jransgctions'(As-,l1); Translation orro..igJ'cu*i.y- financ,ial Sraremenrs (AS-

ilffi ** H',#5:1.;lj,:,i JH:[':f,t-r,
of soodwill lnncitirro P. '-^*^.r-^,^r' 

----or goodwill, (posirive 
.f. negarivi; on consolioaiion; i.;#fi,"Ti #ill.i;';fffiilPreparation of consolidateo-. gdun.. sh*rj-A;-;J"riir*i Income s*renrent a.rrdc'nsolidated cash ftow lSpment (involvirg 

"n. *J",i,io-ii..", subsidiaries, indirectsubsidiaries. associates anil joint vcntures) 
s^e r YYv \

AccourrtingforBanking.,u,.JIn,u,ar,ceCompanies

Suggested Readings:
I ' Arulanandai, & Rurnun: Advanced Accoulting (Himalaya publicarion, New Delhi).2. Gunta, R L & Radhaswamy, M: Advan...O ryi9i]",irg illifr*,,j. N.*;:-;
I Hanif& Mukherjee: corporate Accou,ting rrvrc, NJ*'behi),
1 Jain & Narang: Advanied Accounting (Kaiyani pubti.o,ion, New Delhi)5. Maheshwari & Maheshwari: Advaiced A."ou,r*r.y-'g,ziLart publications, NewDclhi).
6. Sehgal. A & Sehg.al. D: Corporate Accou,ti'g (Taxmann. Neu,Delhi)7 shukla & Grewar: Advanced Accounting (s. bha,rJ, N.* o.Lirii'""'I Srinivasan, Anarrd G: Law & practice idating ,o 

'co*puny 
R""or4.ting Sta,darcrs

9. Rarvar. f) s: Accountin'g & Auditing Standarcrs (Taxmann, New Delhi).

'-':i::i**ono'tt
f f, d: 1q !'"j j'

\. 
u.",

.'.' ^tr*rprli94{$lili'"W#fi 
t'#q
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MC-2os: ItESEAItcH MtrTHoDoLoGy
t

Time: Tirree I-Iours

Total illarks: 100
External: 80
Internal: ZA

course objective: To equip {e -otyrrgnts 
witrr the basic u.derstanding of rhe, researchmethodologv and to provide an insighr into t1., apfr"ail; ;i;;;;;",i"rrir*r ,;iffi;techniques for the purpose of manag."rn.ni,i*arri;;;i;k'i; "' ' : ,,l

Course Contents:
Introduction: fufeanir-rg and
Significance of Reseur.l, in
Research Frocess.
R'esearch r)esign' Data coilection and l1-* Design: Types of Research Designs:Explorat.ru- Descriptive and Experinrentat; 

'Data 
cirr..rlo,l-tM;h"d;*;;slivation.

[r::i,:),,^,ay,:stionnaire,and 
Schedule: Sample O..rigr, eruf,,rilif iil,'r;Jnn,fa..]fu6,,,,r,

rriil ril,*,l[iiif;
fo,,ols, 

ctrarylsle1ics of e1o$ Measr.@ent; r*po.r*r i"uiing i;.rrtilfirts 
rvl.,srrrrsmenl

Advanced rechniques of Data aniysisi tTivrir oi v*i*.. ( NevA) and f:actcrr
fn3lysis; Use of So@g.lackages - Ulrurgleit.r *a paqw.
Writing a Research ffir-i: process and Cofijo*nt

Suggcsted Readings: 
:1' Donald, It' cooper & Famela, S. schincller, Business Research Methods, NinthEdition, Tata McGraw Hilr pubrishing conrparrl,r"to.-x.ru Delhi, zw:i',"--*"'2' Kothari' C' R', Research Mettrodololy- uetnoas uno'r".rrniques, Second Edition,Nera, Age Interriarional publishers. NJW O.tt i. ZOOO. 

- '

i: sharma, R. K,. Research Methodology, National publishing House, Now Dclhi,4. Floocia, R, p,, statistics for tlusine;.s ,rJ ;;;;;,;;;,^'Mn"r.,irian rndia Lrd,, NewDelhi.
5. cr.rpta. s. p.. Statistical Methods. Surtan Chancr and S.ns. Ncw r)err.,6. shanna J. K.. Business Statistics. pearson Ecrucati.rnlpui'r_,,i.. Dii;;' 7 

il,ilff:l;j;,11fl.1*I 
*i. ii;,;;r,,-^;;ffiffi"'n,ul,u*.n,.nl D,*p and Deep

I

Nature of Research. Scope of Researc'' 'Metirodology,
Decision-N4aking, Ethics i; e,,ri,r*Jr"-t;;;;;;, "fr*,. in

l4iir"

.:la.

:t'.. i'
:'t';. '

samplingMEthods, sampring and Non-samprng r.,;ri, b"",r,i*i,L, #s",,oiltr?::"",.tttitude Measurcmcnt onO Scalins Technioues: Neert r.r rrl^.,.,,.---.--..- - . - ,

lri',
i"i,r: '

t
6



M C_206r

Tinre: Three [Ioul..s

Srrhha" Iissenr iirl.s
L.ilscsand Ciarnr)S.

I
o
ba.

'fotal i\.Iarks: l0{}
Extern al: g0

Interlrnl:20

Introduction: concepr, Natqre, scope, objectrr^*r:i Importance of Hunran Resource

#i..ilri?t;,.:J,:Ilrii"T;#j',Tilft ;;;;fi .Iffifl#f;g,0,,.,;,n,r.i*",1;ffi ;;Fluntalt Resottrce Practrtrolrcrs. ottrce lVfanagenrent: n"l-'"i
Acquisition of Hunran ii;;;l""*., Hun: 

l

il'ff i:;']:**::x*:i;}ffi ,ffi i;;[:"*{i;:irri;.',:','il;:i]Ti'l:rilscparation. -':YsLrrv'r? fcr. prontgrion. ,l.r.,ot,,rn,

[:;:':,,1',:i::::,:::. 
,],.: 

l,t,.ic*i'e .r.rrris corrrsc is * sc,sirizc
lr..lf nt',,,,,rigir;;;.;;l.:;:;;':;'u::I].'ol'l"il t. ssnsi1i2.' thc srucrt:nrs ro trrc \arjol,s
praclices cll-h,,nir,r'*o.1^rr,.^...i^--^ . r iln ufltlerstanding of- the 

'r,'i,r,,"-',.;;,,,,.. . ..praclices o f' hLrLnu,.,,..itr,,i.*,rro,i*g;;;;;:'' rilr \'ltl.]oLr.\ ]rplicics ilitr.!tc: cs ilnrJ

Course Confents:

I)e 's.'rr'l \'ra,,ge r,c,t 1'r'er r ,rtcJ (*.irscs ).

& Itobhins, S.p., [lunran Restllrrce r{a**gc*cnr },i. I,jciiliorr. \ e*,

-Ll*-(jr"au, I Iill. Ner,r, Dellii.
\'{anagenrent- I-rirnaral a Irubri.shi,e

(r

"1

a'\

s

i)f r'.^ott rt r l ;\'*l*ilttlrle*1, 1,d I-cliiitrrl , ,l,,tu \.lc .rirrr

- 
I'{a,rrgci;:err i i,:cr llrc{trst.iirr Ir crari.*:

I-jousc. Ncrr I )cllti.

\4 arrlt(:lloilt.

.! t:

irlrf
ii'fti 1 t-
\ 

{ "s 
,' s
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Tirne: Ihree Hours
Course Objectivet T'he
nature, scope and related

Course Contents:
Introduction to E-Cemrnerce:
modules- l3}l 3, B2c-ilp;;;'
Comrnerce.

MC-301; E-COMMERCE

objective of this course is t; familiarize the
advancement and Iaws of e-cornme;;;. 

!^^\"

Total Marks: 100
Theory:60

Fractical: 40.

students wirh the

Basics in E-commerce-introduction to E-Cornmerceof E-Cornmerce on Busin.rrl Oort"ri"rir:;'^j;';:
..Introduction HTML (Hyper. Text Ma.rkun 

language): ,Features of HTML - front

f ff ff#:lllili#ii,';:m:*:';*itx,ff ;:if r:taffi Ii:;#,'l'JLoadding
r-Lommerce sqpporting functions: Purchase. pro-cedure-supply chain management.sates procedure; the ,veb]'as an advertising and ;;dft;fi;.i;;,ri'.'i, ,..u.i,r,authenti cati on of payment and modes 

"r 
p.v-*i-a iuii"i r'i*r"r*r.Introduction to cvber Laysa cvber ..iT.1 una .it.r ];:ffiiu.]ses in the information'l'echnology Rill-Taxation-E-Gove***-Rote.of ISp. :Inro'mation rechnotogy Acr zii;; c;;;;;; ;i i.usrario,l-

wnung sIgn,ature- oriE

ffiffifl,;i:Ti "YT f::l *.:*::,: t,i$ r;, d ;i#,,i.,. ug.,. A cim o w r e d gem en t o r
ffi.#Ifff#"fjli: or dispatch ana .eceipi "ia"; ffid;':ffiil:":f;nr:l

D. Ryber (Wadhwa, Nagpur).

I
*...
'4,



Three Hours

MC-3 02: STRATEGIC MANAGEMtrNT

provide. students with knowledge of Strategic
appropriate Strategies for Business Enterprises.

Total Marks: I00
External: B0
Internal : Z0
t

Managerhent and to
objective: To

them to develop

con tents:

fuc Management: A1 introduction, evaluation of business poficy as a discipline,

ffi-r::,T'l;illTil'.::i*"*1,1",*':,19;u,,","";d;;;;J,;;';drivers,chss to strategic f::iri"L*1\ine, etem;nfs of. str#git n,*a;dni"r#i;ii,
Ll'::J5"H':';g?"u-l:3:_i:::rrllrstraggi.-*",?gement.sworanarysis.

*r;:.;^y*,i "" rb;;;; ;; d-r ;f 6 ffi .iffi :' t H,'[i:' T],1,",i,!1 ffi]i?
[TT]:,::::T11 lqvantases, 

Limitations. strategy Evaruation-importance benefitsp. n 
^Evalu{i.on 

fl,tmiques, Control process, Strat{y t,"pl;;;;u'r'iJ;';;;;.i#Ii::
a Effective Control System.

s strategv selection mix. Environmental 
.lh-r:at 

and ;pd;;;;'r."ir, (E;dil"ffi,;
Hl':l:H*1,3?Y*::::':'^;'11rgil"i'e,ffi 6;;";i;#ii,i.I,'*uo,.r

estecl Readings
Kazmi , Azhar,Businqss policy 2rd ed.

I|3*r,Iil.'lr, 
Arthul A' and Strickland, A.J. Strategic Ma*agement-concept and

Ramaswamy-,'Slratggicpranning, Formulation,fcorporate Strategy.''
Subba Rao, F., Business policy and Strategic fuf*og"'.n"ni
Srivastava,.R.M, Management Policy *-a strut.lT. rrr*g"rrent concepts, Iikillsand Practices.

i,il,':

'7,t 
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MCAF.3OI ; ADVA]YCED ACCOUNTING

Time: Three Hours

objective: The objective of this course to impart knowledge
de.velopments in external financial reportid piu.rices ulra
relating to company accounts.

Total Marks: I00
External: B0

regarding the basic issues and
simple pi-oblerns and cases

Course Contents:
Basi,c Acco-unting concepts, Capital and Revenue, Financial statements, Issue, forfeiture,
i;:Tliff i^r;'if ,'ji_,:olitiii:varuation,J;iii.*a;Je-#,';ilffi'#ffX
f::::3::?1.^,_glHcompanyAccounts,Irn.,i**;[ffi ;,H'#;'ilH#Accounting, Responsibility Accounting, ir.i.Lil;;;;.
Suggested Readings:
l' Paur M' Fischer, Rita H. cheng;^*,lJrir1J, Taylor (?gosl, Advanced Accounring,
1.Publis,hed2o0,!.bySouth-wesi.'-ncorr"gePub,l0thEdition.

'' i:;,:]; Iy1i,]91::,,1:ll*{;{;;i id*,h'ao,o. Fundamentars or
rwln, rtlon.H. Anthon),, Robin

Accounting, Published

Floyd A. Beams, Joseph
Lowensohn,(2008) Advanced

': .lP. Clement, Suzdnne H.
2008 by' prenti.. fr;ll, t 0t;Edition.

4' Monga, Ahuja & Sehgar, Advanced Accounting, Mayur paperbacks.t, 
PrJ\, R.J.,Accountir'ig in Business, Buttenvorths

:. lulsian, Ir.C. , Advanced Accountancy, Tata Mc(irarv l{ill7. 
ii;lKi,y,S;if**r,r.s. & s c. c,pi, il;;;o..o*,,, S. chand & company

.{'" '\\
f-i

! { t tt \
f {'.-} .'
'Ilit,'
1I.,"\'
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MCAF-302 ; INTERNATIONAL FINANCIAL REPORTING STANDARDS

Time: Three, Hours

Objective: The , bqsic objective of,: this course is
concept of international financial reporting standards.

The IFRS Manual of Accounting authorla U>, the UK
team of Price water house CoopJrc LLP and;rtliril

Total Marks: 100
External: 80
Internal: Z0

to provide an in-depth insight inro the

Accounting Consulting Services

IFRS.Definition, Backsrgynd of US GA:AP and IF'RS, Recognize and review the differenceand similarities between IFRS and uS GAAp, ur.r'oiUi-aii;;;;iffi't#:iilil;
3a nliai GaaP,'Rolel of IASB, rr"*r*t*-f;^rhr preparation and presenration ofFinancial Statements.
International Financial Reporting Standards series.
International A,ccountmg it*J#J":i;*irg **j iror"auo of r"iin! *rra*ar. ,.

Suggested Readings:
1. CA. Sanat Pyne,(2000), Taxrnann

IFRS bare standard.
publication - Guide to IFRS by IASB - Full text of

Ev1 
_K' Jermakowi cz 200g Interpietation and application of Internationar

and Financial Reportine Standards.Wilev 
r r- -'--l-- -' Accounting

2.

., ri""' - 
-,.

^J 
q6iLbL.,

r 'a\,, Y;
.,qj "t ,*'', j
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MCAF.3O3 : INVBSTMENT ANALYSIS

Time: Three Hours
Objective: The objective of
related theories and valuation

Course Contents:
Investment. Analysis'Meaning and objectives, investment arternatives. Return a'd Risk-
organization and, 

.Functioning of securities Markets-lr{r*y Capital Markets,Secondary Financial Markets, ovir the cornte, ;*f.ail?f"U.l financial markets. RecentDevelopments in Indian stock mark.t
security-Market Indices:Pquty 

^ano ,qora indices. Listing of Securities. Investrnent

H::'"**ilI,,:r^:lrf.i:h?, ,9 ,lildg;;;"*on stock, bonds, preference shares.

3::i:ffi':iT,l?."::Tr^1ll,,T:rli::,i;;+1i:l;;;{iff rili;;."#}#:ffi :ffi i#1?
significance3:*,::::: 

and stro n g Markets; i.'ii"g o r ;i ia;;;;'i; ;i #di1ffi :, #, ;.X ffiX1;

Total Marks: 100
External: B0

this course to impan knowledge regarding investmgnts, itsasweIIasanirr-depthdiScuSSion;fmIaern:inveStment"s,

Suggested Readings

3.

1.

4, Avdhani, V.A.: Security
Housq New Delhi.

Bhalla, v.K.: Inv:estment Management, s.
Kevin, s.: security Analysis ana portfolio
Delhi
Punithavathy, p.:
House, New Delhi.

Chand Publications, New Delhi. ',
Management, preniice Han ;ilndia, New

5.

6.

8.

9.

Fischer, Donald E. and Jordan,
Management, PHI, New Delhi

Elton, Edrvin J and Gruber, lv{arlin J.: Modern
Analysis, Jolrn Wil.y, New york,

Alexander, Gordon J. . and Sharpe, William F.:
lnglewood cliffs, prenrice Hall Int, N.*J.;;y.^

of lnvestments:

and lnvestment

a

. ' "'" 
?*':-'-'

i 't $

i (1'
'(

Reilly, Frank K. 11d Brown, Keith c.: Investment Analllsis apd poffirio
Management, S outh-W_estem CEN GA GE Learni r*, N.# b. f ni
I:]fr,Ry:::llI. ,ry fyreil James L.; Mode;l;;;il;t*o Security Analysis,McGraw Hill, New Delhi.

Security Analysis and Portfolio Managenrent, vikas publishing
I l,

Analysis and Portfolio Management, Him ala,yapublishing

Ronalc J.r secrrrity Anall,sis and portfolio

Fundamentals

Portfblio Tl:eory

@

t .-ed#1)Hd''*1r,,*,.n*'wa'*{tfis$T'f;1r
d.,d#l.*#."*+r'

.,_,.*-&t-- - -"
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MCAF-3A4: FINANCIAL INSTITUTIONS AND MARKBTS

Time: Tht'ee Hours

Total Marks: 100
External: 80
Internal : 20

Objective: The objective of this course to impart knowledge regarding Indian financial
system, management of financial Instirutions'and w'orklrgie"aiig #;i;ffiriffi;.,:

lrdiT Financial System-introduction and overview. Role of financial system in economic
development. Financial Markets.functions and organisation; primary ;".f..i r.;;;;;
market and money market, regulatoly framework. Fiiancial sector reforms in mjiu.'----*: '
Il:^qt,;.:_:t l]::^:" rate determination-level of interest rates, f ong p..ioa *a qho.r period
rates, term structure of interest rates. Functions of Central Bank- RBI - oU;btir., *J
Dwelopmelt PT*t - tof. ani functions of different financial institutions in India;
Investment banking and:merchant banking. Risk Management i, g*k.- nor-performing
assets, capital adequacy and asset-l iability rirun^g...nt.

P^r:1L::, 
t:,:-t."-1-^rn,r"g1ctio1 anf .gverviy "l insurance institutions in India, 

,regulatory

Non-Banking Financial Institutions.
overvlew o

l. Khan, M.Y': Indian Financial System, Tata McGraw Hill, New Delhi2. Khan, u.V.: Management of Financial service., rrtu-vt.cr;* Hil;New Delhi.3. Avdhani, V.A.:'S.ec- urity Analysis and portfotio u.nug*ilffi;i;y, prfii.rrirg. House, New Delhi
4- Vij, Madhu. Management of Financial Institutions in India, Anmol Publications, New

Delhi.
5. Bhole , LM.: Management of Financial

Delhi
6. Fabazzi, Frank J, and Modigliani, Franco.

Instruments, Pearson Education, New Delhi,

d#

o

Institutions in trndia, Tata McGra\r/''Hill, Ner,v

Capital Markets: Institr,rtions and

i
t)at

i' -d.-+'g -'i1.,tt
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MCHM-301; HUMAN RESOURCB PLANNING AND DE'EL,PMENT

Time: Three Hours
obiectivet 

Il. objective of this cours: ro impart knowledgeplanqing and its approach." roi- the a*.roprnenf of emplo.y..i i,
Course Contents

External: g0

, : Intennal:20

regarding humh resource
the organization.

Macro level manpower planning and l-abgur m3rket analysis; organizational humanresource planning; Work force fr'o* *rppirg, ag. 
-;,ra 

gta^, il?"o;;; mapping;Models and techniques of **po*., d;.;r t;ii 
rropry forecasting; Behavioural

39,1"#u,:i,;Lr,* 
;;;,*- ;iffiil": ilffi;; #"i#*etention; Redeproymenr and

Training process: an overview; Rore, responsibilities all, 
Sfrailenges t9 trainingmanager; organi4tion andr **ug".n.ri.'or-'*iltd function; training needsassessment and action research; inrt u".tio*i ";;.;;::l'!1 ,.r1on pranning; Learningprocess; Trainins crimate *a o.aur;;r; T;;;;'^r"hl9, 

",r{ techniqueJj Training8li;Iifl ff ;:"Xf t.;'il *{+E 1f uaJion; rraining, and de veropment in rndia
appraisal and cme11._deygtopm"oq: HR5";,.'j.,*;Tu;rdnce 

ptanning; Poteniials

:lfi?:??,m;,gyt#^;,fr,:i,"{iiil!:T,#}.0'1',:ffi ;i,"*l'?ffi
,:it.1tff; 

information svstem; su*u,ir.r.ri.-I,.rr.,,ori#i"1..ffiffiit:[h;Tffi

SuggestedRcadings: . , 
.

l ' 
ffil*, 

M. dur.., Theory Handbook. E.grewood criff, prentice Halr Inc.,
2. g,lkaoui, A R and Berkaoui, J M.. Hriman Resource valuation, a cuiou ,oStrategies and Techniqu.u.'cr"unwood. q-";* i;"oks, r 995. :3 

3,Xi",1,^l;i,T3:;),'*u'i 
il^il';"-n"-""'*:::"ff"t;#ive 

Guicre. oxrord,

1 Greenhaus, 
1$ 9*.* Managemeat. New vort, Dryden, l9g)' Kavanagh' M J etc' urri* Resource- rnffiutio, syste,r: Deveropmentand Applications. Bortor, pwi_r.ri. ig9:]. 

r'!'v,,1

: Hr::'; r,?.u#f,, ,!3*i*' 
e-i#;;i' Human Resource Ma,agement

7 ' IH;#;, L.,filfl*Y 
abev' c' Developing Human R.rou.... ' oxrord,



Tirne: Three Hours
objective' The objecrive of this
regulations for m anaging industrial

Course Contents

MCHM-302: MANAGEMENT oF TNDUSTRTAL RELATI0**'L-.'-'

course to impart

Total Marks: 100
External: g0
Internal: 2A

knowledge regarding rules anclrelations.

:

Industrial Relations Perspectives; Industrial Relations a-l{ the 
"*.rriir* socio-economic scenario; Industrial n.rrtiorr-*a;" ^#;;t"gut 

Framework of maustriat
::fl:"^T: T:re 

of'trade ffi";;"i*d. union ;;J;;-;ployees; rrade union and themanagement; ,Disciprine 4a16, gnevance management; ,Negotiation and: coilectivesettlements; Parti-"ipative f*&a*in, *6 .6-o*.nylip;: p."a;.oirfbargaining;Emptovee empowern.nJ pd- qr.riry 
- **d;.r;i#r, J,", r.,",i;; il " 

; Jhnor o gi carchange; Itrlo and industriut r.tuti*r.'rrrrgIn.. *a 
"t:airir., of rabour ,aws and theirsocio -economic envir"rrrrri;-l;;; i.i"riig t, i"Jr.i,ri"r 

'disputes, 
truo. unions; Social

ffHX'#H,fffi j:':iil5;l*'1T,':i";,#ffi ,Tffi illir",,#",,surance,

rons ror management, union rvorkmer.

Suggested Readings: . :,

] [,[T;'ff41ffii:Hrr!;'i:,';;::o?;:1n*'u 
and rndustriar RerEtions 2nd2' N,and, JR. etc-, rr,. e"irr.';frffiil;iri:;;i"rr, sase, New Delrri, tss4.

4' 
ffi,lb;r*::t; & *ebb, Beatrice. rndustriar Democracy. Longman,

5' Ghqiye' B R' Law and Procedur,e of D.epStment Enquiry in private and public- Sector, Eastem Law Compay, Luckno*, f 6qa-'^'-": 
-

6 Srivastava s c.'Industri.r'n,Jr"ri"r;;;li;;gur Law, vikas, New Delhi 
7

7. Kapoor, N.D. Mercantii;i"* i;ltan Chand and Sons, New Delhi ,2001

i
(t,
tta.



MCHM-303: coNSuMBR BEHAvrouR

Time: Three Hours

Total Marks: I00
: Bxternal: g0

Intern al: 20
course objective: The objdctive of this course is to familiarise the students with the nature,scope and related models of conlumer behaviour. ri*
Course Contents:
Introduction to consumer BehaviouS: 

!gnsuy"1 nehaviolr and Marketing strategy;consumer Invoivement'uoi o;ciri* rrrur.in$:ili*uiilr. serr"r, process; Evaluative
-criteria 

and Decision Rures; c"rr"rre; Mil^uf;il.^."^"^o"*
Information processing and il;;;Jr'"r*1..ption: consumer Attitudes andAttitude ,change; InfluJnce or peiiJnatity and s.if Con..pt. on' Buying' Behaviour;Psychographics and Lifestyre; Infl,.n". oiryilra,5u;;;i*, and social crass.Referenee Group innuencej: oiftuiitn or r*rv;1iai;i opirr*'i."a.*r,p; Family
ffi;i'#l. 

"Xffi::,J.tiJi;ii 11: f. 
; ], t ; il" ; i: ;"' i ; ; . I il; ;: i." :]H, s u m e r

Suggested Readings:

1 rr. \.,urrsurllgr 5enavlour an Marketing Action, Asian Books pvt. Ltd.,
2' ' Engle, JF. et ar- consumer Behavioyr. chioago, Dryden prerr,',rrrr. r3' 

f,ilH,;,ri 
r. etc consumei ,;;"r.ilil0"rffiffi';;;'#;.ilting 

strategy.
4' 

*t}'trH.rl 
c ana rcanut,'t t consumer Behavior New bethi, prenrice Halr of

1 Loudon & [.oudon; Consumer Behavior; TMH,- New Delhi:6" i ffi*;,"H::::1* *.,1;!,i,1:;.; 
8.il,';';"''tuving; Having, Being;

.w

t
i
oat



VICHVI-304 : MARKETING RESEARCH

Time: Three Hours
course objective: The objective of this course is to
nature, scope and procedure of marketing research,

Introduction to Marketing Research: Importance, nature and
research; Marketing research process, problem Identification and
Problem identification and definition: Development of a research
research designs, Ethics in Research.

Total Marl$: 100
Bxternal: 80

famili afize the' students with the

I
o. oa,

scope of marketing
Research Design:
proposal; Types of

Data Resources: Secondary data sources 
1nd usage; Online data sources; primary data

lgllection methods -.. que:ri:n{lg techniques, Jntin" r;*.t;; 
";;.*tiln 

method;
!r..{qry*re prgparation. Attitude- measurement and rculing ,"Lririqp., -'i"*r5i* iirr,
Data Collection: Organisation of field work and survey .rro.i Sampling anJ non_sampling
errors.

|:::"fi,v:i:i-Ilp"thqsis testing, tesrs of significance, (parametric & non-parametric)
urrvarlate, bivariate and multivariate data analysis; Report preparation and presentation.

,Markel R|seareh Applications::Product researcir; Advertising research; Srr.r'*J-**[.i
research; International marketins research.

l' Bqvd. H. w. Ralph Westfall and S.F Starsh: Marketing Research: Text dndCases,2. Richard D. Irwin, Boston. chisnail, perer u-,]"r'n. rr..n.. ti: M*krtirg

3 churchilt, Gilbert A: Basic Murt.iirg Research, Dr-yclen press, Boston.4' Green Paul E. Donald 'S. Tull and Geraid Albur*' n*r.i.r, r., Marketing

5.Luck,D'J:MarketingResearch.PrenticeHall,NewDelhi.
6. Tull,' D_onald *d H"*kin, Del ' rururr..,irrg-tR..r.ur.t; Measurement and

Method, Prentice Hall, New Delhi.
7. Beri, G. c.: Marketing Research, Tata McGraw Hil[, New Delhi.

"W 
GfuM

t
Q.
oa,

,,,v,,*r*"a**resrs'Effi 
4#wmffi'SryF''Wry5gryerfle". 
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MC-4OI : FOREIGI\ EXCHAIYGE MANAGEMEIYT
Total IVIarks: 100

External: B0
Intern al 2A

familiarize the students with tliu-- operations ofcomponents of international firun.il"*r.*

Foreign Exchange Market: Need, prar3ls Instruments 
.in -Foreign Exchange Market(Trader in Foreign Traverers, corpo*t.,'ngr 1",;;i"rr, rinarrcli rr-r,i*r",6currencyand coins, cheques r. r. riuu.r.i,., .ir.qr*: a;;t, il.f;, ;.:j. ;. #t irechanism);Methods of foreisn exlhange 'quot.tion.{eurins unJijring Rates Domestic rerms andIntemational Tenis - Spot-'ani t"*yo'.dG; ?*;. :l Foreign exchanges A/cs,:-

il3,1ffi?;ffi,"r.rff1;"#C;:ryryoa,,6-i'iio,'nffi ,nnvnsp,rEEFC;Convertibre_,
Foreign Trade Financing: per-Shipm.:ll1*:. (packaging 

9ry1i, and Advanl" ugui.rrt

$'i;lffi _$;,::-i;";*;;,9,{#I:*;,'"',,:'it,:'r-;[ji:-tf, ii,.3-.*.

Time: Three Hours

9ui:.tive: fh. objective of this course is ro
preie.n, exchange and signifirun.. ;;;r;

9l?:rifir^Tr1.forms, euantum _ p.rioj l"rul ro
.r-ust-JIIIP-emenl
lpment l'inance

1.u9i"icrJri"O*nfifiljl 
- penod - pu{pose of post shipment finance; Exporr Bill -

Exchange Rate Mechanism: concegl 
1f .I.lTgg nutl {oirr"rent Types of Factorsdetermining of exchange rate'-irirr;.irl - politicii# Economic) sp;.'rates. F-orwardrates and their relationrtip with'ffi**f.uiHiJs,Hes _ Calcuiution-oir*up rates -FEDA rules on foreisn .*.r,*e. 

"o,i.u.,, i. T"il;;#; nrt. -]. ,i.-tjiru 
Rate, B,rBuving Rate - niil siring R4:idi;;; ;i i"r.- Miler: From reR \ io FEMA _ Ac omparison ; vari o us r" 

"l;^ ". 
i;;h4r" d;;;j ;";ur:#; nations.International Monetarv svstemiinlroau.tio, i;;;;f^irr.*",i";ar financiar systems -Gold standards(Definltions s"";giir and^ weak;.;; '--;;;;;;;"*r#""'l'Jungonment);

Bretton woods Svstems lEstabliihment- features- w.Lm..l-irru, il ,J',,, co,apseFunctions-Flexible 
- 

*e*c1{e 
--;;;'^_i 

exctrange ;;;" arrangements-pegged_Froating-Multiple currencv Peegine:- c.,ipf!:lilg :"c";;;;"tiv^e interv.ntiJn.'introduction-Plaxa Accord, rsgs., l;li:e.."^i rlr9c"qr.".;ibili,;: current Nc.capitatNc.International Financial tnstinrtions, Uilgl"f y"r.irrliF.und (IMFi ; frt.i.,ru,ional Bankfor Reconstruction ana Deuei"p*Jri imRD); Econ"*i,.'*9 Monetary Union and Euro(EMU an& EURO); Asian o*"i"p*L, B#k i;ffi;; Asian Clearing Union (ACU);
'tftHiltr *Tffi : 

o'po*io' d'd bil i'] j;;#-iio,ur 
s etn emc-nt ( n r s),

I. Foreign Exchange : Intemational Finance _ Risk Management _ A. V. RajrvaclePublisher-Academy of Business Studies, N.* O_ni2' Finance and Financiur ruro.t*CKeith piru.-.,--,.ri*miran pubrishers.3' 
IhJffffii;:,rii^Y,:;'r--s'"uing anci r';,,,clr Markets--pr*ric Mishkin,

4. Tntprnntin-ol Ei*^.-^^- n n

&
o

t

't!'L

International Finance: p. G, Apte. pHL

., s*.-'rr''-'r;iilibkruji#B'Elslht'{:rs'i4;'krhns'*s'i1''i,i 
^r 

i^""



MC-402; STRATEGIC COST MANAGEMENT

.

l

Time: Three Hours
objective: The objective of this course is to facilitate the students toapplications of cost anarysis with strategi. p*.p*;il. Th; ;;;;ilunderstanding re gardi ne,i" r*"i,;;;i;il ffi #;;ienr systems.

Total Marks: I00
External: g0

Internal : Z0

clevelop into the
also s$arpen the

Course contents:

fiH:_#i?$3:l:,:::_Tl^:..*:,vr*is.*gn1'er, varue chain- toors of cost
ffi:f-::31}"1:,'. .o'ting syst:Ts- concepr; uni ;-ris; i;;.
f ,TX',:,T:i,i;" * ii,t, ;*:: X'g,lr, # il; ;t,',",l"r," o r tradi ti o,ur . o, tin g

$ffilT;;[:'fj;"f#j:'#xlj:a:*:J'#;#itduillTL[#::i:Hi'J;;:;5s^cope- Target costing-Benchmark costing^n .. l. -. " 'Or)

S*f:*r'J,:;fTff:y:ry,r,:glpntici,19,-co'nict between quarity and cost.rrade
JIT;f 

betweenquariry,andprice-vuiu"',*a'f"is-iil;';y;il;ffi :t**ffi f ;H:"##:*:
Co1 estimation-Methods_Costing
perforrnance- Vari an ce An AI rrc i o- rr ,,T,

engineering-Using Regression analysis-Evaluating

Cost control andrcost
reduction challeng., *f,

Suggested Readings:

t:duction-Managerial and Technical aspects- Meeting the cosr

1 ,**f:IqT"l.TJ^?e3), stratggic Cost Management, Free press.

1,ln:;Tf::'si;31:i'??'*s"*;;66ilfi .,8;'#i'fiT#[;,,?;:,tsi1r:i,E;:*,,,flio,c."n#ddir"iiffi 
;iJ.T;,iilii.o,*unuracturing:, Il:f Xy,l, Ssl.:"Byl 

o:,,ic,, u,i*#Jn-!,ii.; ; iffiift;:X
Publishing.ffiL:,f*( 

I ees), Readings i,a rrror, ila;;;ffiH"i;'iou*_*.srern 
conege

M
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i tntrocluction:
(-.' -

Income.

MCAtr'-401 : coRpoRATIi rAx PLANNING

Tirne: Three Hours

Obiective: The basic objective of this course is ro provide
the concept of colporate tax planning and ro equip the studenr, ,,riif,
of tax planning devices. The focus iJexclusiveiy on income tax. 

----

Course Contents:

Definitions, Residential status, Heads of

t
o

de,

Total &Iarlrs: 100
External: B0
Iniernal:20

an in-depth insight into
a reasonable knowledge

Income, Computation of Taxable

Taxation of Comphnies: Special Provisions in comButation of pro{its {iomBusiness, Deductions from Gross Total Income, a*-lg"*"rr"r'"r^c"*p"j.r^^;;;
fiscal l,centives,' Minimum Altemate Tax on cornprri..:$;;h[.*rr".", relating toTax on Distributed Profits of Domestic Companies. ' -r -'q ' ^v 'r*v''

Tax Planning: concepts relating to 1a1Av-oidance and Tax Evasion, Tax planning withref'erenceto:'Location of undertakingjtip. or Activity, owneffi p;il; Dtr?d#'Policy, Issue. of Bonus Shares, 6t"i'coqporate Di"iaenai 'rla- i; f*;, ^ii;;
Planning relating to: Amalgama]ions ,and Mergerc oic"*p"ri.r.'io*'elrsla..utionsin r1sr.9t of specific manilerial decisions tit i H,tut . ; il;-i;u^-1,, ;;,'Ai;;or continue, sale in Domestic Markets 

. 
or l3xp-orrs, c.pi,h 

--rirag1.,irg 
Decisions.Managerial Rernuneration, Foreign collaboration ancl loini ventures.

I'ax Man$gernent: F iling of Returns
Appeals and Revisions, Advance Tax,
Taxation Agreenfents.

ancl Assessrncnts, Penalties arld Prosecutions,
TDsi. Advance., Rulilrgs, Avoidance d{, Double

Sugge.sferl Readings:

1' Altuja, G' I(' & Gupta, Ravi. Systenraiic Approach to Income Tax. .lrllahabad,Bharat Larv House -r- .'---

2. Bhagrvati Prasa.l, Direct Taxes [,aw cpq. practicu, wishrva prakashan.

3' Kanga,.l, B. a,d parkhir,ara, N. r\., lncome'r'a;r, Bornbay, N. M. Tripathi.
4. singha,itr, v.K. Dircct Taxes: Law ancl practices. Dcliri, T'axman.
5. srinivas E. A., Hancllrook nf corporate 'I'ax 'l-ata McGrar.v f {ill.PIanning, I{ew Dcllii,

M\^rj-w
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oria,

,1

:$l
',t*

. a+.t
rjltFl

M
:l*a{t,&*

..'"{ {Atrii
Mffi

rnlrllltM
4l{r8viia{

r,.8ffiffi
.,ryrlrE6ik\,U.ii,,Yrffi4&

..+rtft$4'sf.*s



MCAF.4OL: INTERNATIONAL ACCOUNTIIYG

Time: Three Hours

Total Marks: 100
Bxternal: 80
Internal: 20

objective: The. objectives bf the course are to provide the knowledge about international

-, ..;

Intemationalisalion of accounting profession; Need for Accounting standards and criticalreview .of ,rnsjql standards ,ril- by intemational u..orntinjt"ri;;;;" ;#;;
Accounting for multinational accounting for currency transaction foreign exchange andprocedurql issues, transfer pricing in intemational busines *.tnoal*J"ritUf-rrr.
consolidation of accounting of suls-idiarieq and "iff;;; 

-ffiffi;*]ii.*utionut
informati on s ystems ; analy ziag fo rei gn fi nanci al statem ent.

Suggested Readings::. l. Timothy Doupnik, Hector Perera, International Accounting, McGraw ,Hill
International. 2b0? 

' - t--l--' '
2. christopher Nobes & R H parker - comparative International Accolrnting, 7 le :
3,

4,
5..

6.

Frederick D S Choi'Intemational Finance & Accounting Hand book - Jghn Wiley.
3o:r a Schrneikart - Internatiorut-ar.o*ting, a Cur.-ipprou.t - McGlaw Hill
[*u.b:n1 Anyane.Ntow - Internationat naridbook of ei.liriir;-;d*;,i;n and

Paul E Holt - Iirternational Accounting, 6/e - Dame publications

OW
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MCAF-403 : PORTFOLIO MANAGEMENT

Tirne: Three Hours
Objective: The obj ective
management.

I

Total Marlis: 100
External: 80
Internal :20

of this course to irnpart knowledge regarding Portfolio theory and

Course Contents

loltfolio management- Medning and objectives,:portfolio management process,,lporrfl.tio
riskandreturn-conceptandmeasuremeRt.,....].,
Portfolio Theories- Markowitz portfolio theory: optimal portfolio . selection, efficient
frontier:meaning-andconstrucliqn, investors'rrility, Snurp. portfolio 

"pri*ir"i"" [oJ;1."'
f:.1,11.*g Theoiies- Capital asset pricing model: capital market iin., rt.urity "r.*.,!ne'j.1kf9eassetandmarketpopfolio'Arbitragepricingtheory.
Portfolio jerformllce Evaluation- Treynor p.rio*un." *.u..r., Shaqpe performance
measure, Jensen perfonnance measure.
Portfolio Management strategies-Equity portfolio management
active yyleei.es, Bond portfolio managemenf strategies: passfve and
Financial Derivatives- Future and options: cail option, put option

Suggested Readings

i
strategies: passive and
active strategies

Chand Publications, New Delhi.
Managemenr, preniice HJr ,iJraia, New

Portfolio

Analysis,
I
ooa,

Portfolio

I.
2.

,3.

4.

5.

6.

7.

B,

9.

Bhalla, V.K.: Investment Managernent, S.
Kevin,s.: security Analysis an; portfolio
Delhi .

Punithavathy; P.: Securiry
House, I.lew Delhi.

Analysis and Portfolio Managernent, Vikas publishing

Avdhani,'V.A.: Securiry Analysis and Portfolio Management, Himalaya publishing

Reilly, Frank K U_a Brown, Keith c.: Investment Analysis a,d
Management, South-Western CENGAGE Learning, New Delhi.
Fuller, Russell J. and Farrell James L.: Modem investment and security
McGraw Hill, New Delhi. 

__

-Fischer, Donald E. and Jordan, Ronard J.: Security Analysis and
Management, PHI, New Delhi. l

Alexander, Gordon J. and Sharpe, william F.: Fundaryentals of Investments:
Englewood Cliffs, Prentice FIall Inc, New Jersey;
Elton, Edwin J and Grubet', Martin J.: Modern Portfolio Theory and fnvestrnent
Analysis, John Wiley, New \brk. ,J)aF @at

'o



\

.t

Tirne: Three Hours
Objective: The rnain objectivl

financial services and their role iq

Suggested Readings

l. Khan, M. Y., Management

2. Vij, Madhtt' Management

Course Contents:

Financial Services: Meaning,] Nature and Types;. Leasing: Concept .Claslification,

il;ffi;sri$ ;O r"i;!iQr of ieasing: Financial Evaluation of Leasi"s' 
Ii"?:T"q;

i;;;;;"a[,fr..Ji,icsunaTypesofFactoringarrang9111ents,FactoringinIndia'.:
Factoringvs. Forfeiting. '. - ^
Hire,Puichase Financ.e and Con$trqer Credit: Conceptual Frame Work; l'egal Aspects;

Taxarion; n"ro*ting-*O R.po*i1C Cieait:Rati"g' Vfganin-q and Types; Benefits of Credit

ratingtoinvestors-i?,**p*i.,,ci,aiI[.1;Jae"1eies;dbjectiv1ia1$|unctions.
Credit Cards: c"tJpr"r.iJ'I6ri-*t;; Tvio if credit Cards' Credit Card business in

India.
BookBuilding:concept,andMechaniqmofBookBuilding;SignificanqeandBenefitsof

Bought out Deals: Meaning and Nature; Mechanisms of Bought out Deals; Advantages;

it . Fti#,,t s..n*iu, - -

Securitization: CJnc.Pt,: Mode, ila

1 MCAF.4O4: FINANCIAL SEITVICES
Total Marks: 100

External: 80

trnternal z 20

of this course is to help students to learn the various

the overall financial system'

r Y.1l Frn I

ofFinancialServiCeS,McGrawHil1,2001.
of Fi*ancial lnstitutions in India, Anmol Publications, New

Securitization in India. . ;

Deposirory, Con.epi Depository participants; Funclio1.1 of'depository system; Benefits of

depository. v.o,#"dufiLf, fta"*ing; Mod"s of Financing' Role and Funclions of

t
.i: 

i'.:

Delhi. .

3. Bhole, L.M.: Management of Financial Institutions in India' Tata McGraw Hill' New

Delhr.

4. Fabozzt, Frank J. and Modigliani, Franco. Capital Markets: Institution:; and

Instruments, Pearson Education, New Delhi'

5. Gordan, E and K. Natrajan, Emerging Scenario of Financial Services' Flimalaya

Ptrblishing House, 1997 .ruuIISlurtB r rw

6. Meidan, Arthur Brennet, M. . option Pricing: Theory & Applications' Toronlo'

Lcxington Books, 1983. ^ ,

7. Ir\-iru, Suk turd Kim, seung, Globql corporate Finance' Text and cases' 2nd ed' la

o&
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MCHM-4OI : LBADtrRSI.IIP AND INTBRPERSONAL DYNAMICS t
Total Marks: iOO

ffiil;l, l3
Tirne: Three l{ours

:

Objective:
Th; pulpose of this course
insight into interpersonal
methods of learning.

Course Contents:

]t'latule and significance of leadership; Determinants of effective leaders-hip;lTrait theory of
leaderlh.ip;..B1h1yioral styles- in leadership role; Likert's .*u["rn.nt systlm;
Managerial grid; Followerp as determinants of effective leadership, lile cycl. it eory,.
Situ-alio1 as determinants of leadership, Fielder's contingency theory;'Vroom and yettes
model, Path-goal theory; Atu'ibution theory; Charisma and transformational leadet'ahip.
lnterpersonal dynamics, emotional expression in intelpersorral relationship, p"rron'ul
changethrough interpersonal styles and communication, fofrari window and fiansactional

is to enhance the leadership skilis of students and to develop
dynamics through sensitivity nainirrg and experience based

l,

Suggesting Readings:

Hughes, Richard L.; Ginnett, :Rqbert c. and curphy, Gorclon J., Leader.slip:
Enhancing the Lessons of Experience, Sing.apore:,McGrawr Hill.
Yukl G.A, Leadership in an Organization, New Jersy: Prentice Hall.
Pareek, Udai and Rao, Behavioral Process irr an Organization, New Delhi: Oxford
IBII.

4. DuBrin, Andrew J., Leadership: Research Findings, Process, and Skills, New Delhi,
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McH Nr- 402 : c OMI'EN sA TIoh-' MANA GEME,yT

Suggesrcd ReadingsI' 
fffi[:ir?#.]:1.*d M,rlis, Heren. Reward Manag^* ,. , ^z. Berse.ss ,...1*3'd,31 Kecan Paui, l9gg. 3ement: 'A' Handbook of Salary

: f;ii:", 
Lenffi;;;;T# IXii;,1T3;ioi,*ution .;;";';;, ":X;

1'fiiff Tfi tX'r;.:trl:["i,',1il:$]m[t,.-"-";;;;',1j,,,"'""'unwin, rg}4. ----wage Labour cosrs. rorJo"n,'c;i;;Aller 
ancr' 

#,'iipfi "el![f,l;,?. *;,xixr,i ul:asem 
en r : 

^"*o,ai,e 
;;;.e 

6 th edrr vr il*o n, nJ;:' iiil;'#l. : i,i,,jJ: k j il1; 
" ^, 

_,,;n ;;j; ;.,,

.!,::.

,f \^

,{** o ,j
tr,l'1.i,
lt o*r. i!-'f,
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MCHM-4 03 : ADVBRTISII\ G rv-[ANA GENIENT

Totai i\{arks: 100

External: 80

Internal: 2C

[ime: Three Hours
:rorr" Objective: The objective of this course is to familiarize the students with the

rdverti sing aspects and different appro aches'

A.dvertising: Concepts, TypeS, forms and Importance Rgle 9f ldyertising in ther

;;;ilnfFr.;-..*, i.L.r'bttrical and Social-Aspects of Advertising;' fry9ess of-

m.rrrlatiOn -Wilbri Schramm's Model, Two Step Flow 
-of 

C.ollmunication'

il;;t 
- 
oi 'Cog"itive Dissonance and !lue1 . for Advertising . Strategists:

i,i*,rtutio,, of pii*"ry and Seleiti"e Demand ' fdlertising Planning: and,Oljedtive

!;dirS'-nediWen" 4pproa.t. D:t"Ttnation of .Target Audiencei' Building of

Adveriising program,nre -'Message, Fleadlines, Copy, Logo, Itrlustratisn, Appeal Layout;

Campaigp-phn;ng; Media Planning; Budgeting; Evaluation - Rationale of Testing

Opinio,iund nptitule Tests, Measuremeni of Rdvertising Effective-tt9.ss,- ^ . :

AA;;;i.i;g 'btg"rrisation-Selection Comp:nsation 11d Appraisal of .an Agencv;

Electronic, Media g;yi"g. Advertising and 
-Consumer 

behaviour; Role of Creativity in

\,

vertising. Emergine issues in Advertising'

Suggested Readings:
I and Belch, Michael A, Introduction to Adverrising arrd Promotion.

Z, Arens ancl Bovee, Contemporary Advertisilq,
3. Sanda ge and Fryberger, Adverlising, AITBS,
4. Batra, Raieev, Myers, Johan G. and Aaker,

ec[. New Delhi, Prcntice Hall of India,20A2,

Delhi. 2000. :

David A. Advertising

0
o.

ta'

Management. 4th

t
a
oa,

{tI

.i,

--*.#--.*^.^.#l*;;4'qsd4,,* +&fien".{.{r.+'n$ t:"

il;*



MCHM-40.I:

.-.
'",fotal i\Iarks: I00
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Tinie: Thl.ee Hours

Suggcsted Readings:

l. Alrderson,
2000,

?, lVlanning &
3. , l)alrynrfle,

I 9gg. ,.
4. Stiil. R l&

R- & IJair professionar 
Sares Marrage'rent Tata

Reece' Sellins Today, pearson lldrcation Asia,D J sares Manas;;;ft;i0,, 
and cases

(]ovoni sares Managenrent, prenticc ,a, rnc..

t,r'at

McGraw Hill; Nerv Delhi,

8th EcJitiolr.,
Ncw yor"k, John Wil.),,
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